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 Board of  

Directors’ 

Meeting 

April 10, 2018 

For additional info. on 

our Board meetings, 

contact  

Stuart Terry @ 

619-287-4215 

 

The purpose of 

ASCCA  

is to Elevate and 

Unite automotive  

professionals and 

give them a voice.   

 

Recruiting  

employees from an-

other ASCCA mem-

ber’s shop, especially 

while attending an 

ASCCA event, does 

not unite us, but  

divides us.  Our mem-

bers should never fear 

inviting employees to  

attend our meetings.   

 

Thank you for your  

cooperation.    

ASCCA Chapter 24—PO Box 262100 San Diego, CA 92196 April 2018 

Be Sure to RSVP Call our Reservation Hotline: 619.234.3751 

The April Presentation will Cover the Most Common 
Barriers that Trigger Lawsuits. 

• What can be done to reduce lawsuits. 

• When you are required to remove barriers. 

• How the CASp program works 

• Answer questions to help you improve 

 

 

 

Dennis Hytinen, President of CASp Solutions and is a licensed Certified  
Access Specialist (CASp) by the California Division of State Architects with 
over 45 years of construction experience as a General Contractor. Our team 
are experts at understanding the complex regulations set forth by the  
Federal Americans with Disabilities Act (ADA) and California Building Code 
(CBC) that regulate access for the disabled. We are not only able to render 
an opinion as to the compliance of your buildings as defined by Federal and 
State codes and regulations, our hands-on experience gives us the  
advantage of being able to not only see problems but at the same time  
seeing solutions. We are proud of the fact that many of our clients find that 
with a little guidance, are able to make many of the repairs in-house often 
saving considerable expense and time.  

April 17, 2018 

Dinner at  6:30pm and  

Meeting starts at 7:00pm 

Phil’s BBQ 

3750 Sports Arena Blvd 

San Diego, CA  

Dennis Hytinen 

CASp 245 

Certified Access Specialist  
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Newsletter Advertising  

Disclaimer: San Diego Chapter 24, their officers, 
Board members, employees, members, and affili-
ates in no way warrant the quality, competency, or 
merchantability of any goods or services advertised 
in this publication.  In addition, ASCCA Chapter 24 
in no way warrant or insure the goods or services 
described herein and every individual utilizing these 
services is forewarned that ASCCA Chapter 24 
have conducted no investigation into any represen-
tations made in any advertising., literature, or ad 
distributed by the advertisers in this publication. 

Chapter 24 Byways  
Advertising Rates 

 

Per Issue:                     Member          Non-   
                                                                     Member 

Full Page - (7.5" w x 9.5"h)  $60            $90 

Half Page  (7.5" w x 4.5"h)               $45            $65 

Quarter page  (3.5" w x 4.5"h) $30            $50 

Business Card                   $15            $25 

 

www.ascca24.com   

Automotive Service  
Councils of California  

 
Updated 03/02/18 

 
One Capitol Mall,  

Suite 800  
Sacramento, CA 95814  

 
(916) 924-9054  
(800) 810-4272  

Fax: (916) 444-7462  
 
Web site: www.ascca.com  
 
ASCCA Staff 
 
Gloria Peterson, Executive Director 
800.810.4272 ext. 104 
Email: gpeterson@amgroup.us 
 
Matthew Peralta, Deputy Executive  
Director 
800.810.4272 ext. 131 
Email: mperalta@amgroup.us 
 
Mary Putterman, Membership  
Services 
800.810.4272 ext. 116 
Email: mputterman@amgroup.us 
 
Nito Goolan, Accounting Executive 
800.810.4272 ext. 103 
Email: ngoolan@amgroup.us 
 
Ryan King, Communications  
Manager 
800.810.4272 ext. 122 
Email: rking@amgroup.us 
 
Sarah Austin, Manager Digital and  
Social Media 
800.810.4272 ext. 110 
Email: saustin@amgroup.us 
 
Rachel Hickerson, Events Manager 
800.810.4272 ext 109 
Email: rhickerson@amgroup.us 
 
Stacey Siqueiros, Vendor Relations 
Manager 
800.810.4272 ext 114 
Email: ssiqueiros@amgroup.us 
 
Felicia Price, CMP 
800.810.4272 ext 112 
Email: fprice@amgroup.us 

The annual returns (Form 990s), 
exemption application (Form 1023) 
and notice of status are available for 
inspection during regular business 
hours at the exempt organization's 
principal office. Exempt organizations 
must also provide copies to interest-
ed persons on request without 
charge (other than a reasonable fee 
for reproduction and mailing).  
(Final Regulations issued January 13, 
2010. ) 

President Maria Carrillo  
(619)287-7200 287-6701f 
maria@carrillonsons.com  
 
Vice President  David Newkirk  
(619)563-6200 993-9599c  
dnewkirk4033@gmail.com 
 
Secretary Gary Anderberg  
(858)467-9999 518-7313c  
gary@zwhizz.com 
 
Treasurer  Dara Bakhshandeh 
(619)466-9100 433-4984c  
dara@cdautocare.com 
 
Director: Steve Vanlandingham  
ASCCA Past President 
(619)596-0011 851-1831c 
vansautomotive@hotmail.com 

Director James Justus  
(619)239-2208 Endorsements 
jwjustus@aol.com 
 
Director Kevin Healy  
(619)562-4110 562-0677f 
eastcountyalignment@gmail.com 
 
 

Director Stuart Terry  
(619)287-9626 261-5341c  
stuartterry@sbcglobal.net 
 
 
Director Randy Waitman 
760-788-4912  
randy@r-a-e.com 
 

Director Deborah Wright,  

858-578-4300 

debbie@motecautocare.com 

 
Educational Rep. Christopher  
Branton (619)660-4213 660-4389 
chris.branton@gcccd.net 
 
 
Associate Rep. Henry Verdugo 
951-823-9851 
hverdugo@oreillyauto.com 

 
Immediate Past President 
Chapter Rep  
Mitch Mendenhall  
(619) 843-6594 
usabrit17@cox.net 

San Diego Byways 
San Diego Byways is published 

monthly by San Diego Chapter 24 of 
the Automotive Service Councils of 
California.  You are strongly encour-
aged to submit both original articles 

and clippings from other  
publications. 

San Diego Byways c/o Stuart Terry 
Stuart Terry Auto Repair  

4858 El Cajon Blvd.  
San Diego, CA 92115 

Tel./Fax 619.287.4215 

Submission of Materials 
Associate Members are entitled to 
have their business card included 
at no charge.  All members are 

entitled to a 5-line classified ad at 
no charge; others will be charged 
$5 for 25 words and 50 cents a 
word for all additional words.  

Please submit all display ads in 
camera-ready-copy.  For more 
information, contact Newsletter 

Editor, Stuart Terry at 
619.287.4215. 
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First let me start by reminding everyone, there's always something new to learn. That's 
why attending these monthly meetings is so important to your business as well as your 
personal life. The smoother is business runs, the better life is.  We are very fortunate that 
our Board of Directors and especially the Meeting committee continues to do an out-
standing job of scheduling wonderful speakers as well as holding our meetings where the food is really good. Phil's BBQ is 
always a favorite.  

Robin Boland was our guest speaker and where as with some speakers, you need to digest the infor-
mation slowly, Robins presentation about Google was like a favorite desert. Her presentation was very 
enjoyable and gave everyone information they could apply immediately.  A small problems I had was 
solved the very next day. On my google page it had a incorrect link for appointments. I asked several peo-
ple if they knew how to change it and no one could figure it out. Robin provided us with a web-
site,  GYBO.com and I found how I could edit my google page easily and especially that link. Now it's cor-
rect. I was also able to download a short "Thank You" video and ordered a new poster from Google that I 
can put on display; all at no cost.  

She showed us where we can learn more about Google and there was a ton of useful tips. One tip was adding names to 
your photos rather than just the random numbers which helps Google see your site as more relevant. Other subjects dis-
cussed: How well does your web site load? Is having a video of your shop worthwhile? What about doing a blog? Is your web 
site smart phone compatible? Changing holiday hours on Google. It was a very informative meeting.  

We were also honored to have as our guest our current ASCCA 
President, Rocky Khamenian  as well as his family. There is no 
mistaking that Rocky has a true passion for ASCCA and his vi-
sion is to constantly work on lifting all ASCCA members up. To 
not only help improve our industry, but that we get the respect 
that we deserve.  

I also wish to give special recognition to five of our members. 
Dara Bakhshandeh, John Eppstein, Brad McComps, Chris 
Branton and Stuart Terry for their unprecedented labor in devel-
oping and getting final approval for the first every Independent 
Shop two year degree which will launch this fall at 

Cuyamaca College. This is a huge step forward towards providing our industry with new technicians and future owners. The 
impact of their efforts will last for years to come. Up until this time, only the vehicle manufacturers had this type of program, 
but now independent shops will be able to help train a new generation of technicians. Thank you all for your hard work, but 
even more important, for your vision.  

 

As I said from the start, we never stop learning. Each month there is something new that can help 
you. I also wish to encourage our members to download podcasts presented by Carm Capriotta at 
Remarkable Results Radio. Go to   This podcast is filled with wonderful insights from fellow shop  
owners and  auto industry innovators and to say it's a wealth of information would be an understate-
ment. Just listen to a few podcast and you'll be hooked.  

I sincerely hope that I am able to encourage more of you to attend our meetings as well as seek  
out more information about how to improve your business. I look forward to seeing you at the next 
meeting.  

 

             Sincerely, Jerry Kubitsky 

 

PowerBall : March Powerball Winner 

National Petroleum (David Golokow) 

Won $100.00 He donated it back! 
 

April Powerball will be $200.00. 

 Remember—You must be present to win! 



PLEASE NOTE:  No Shows for a dinner reservation will be charged for that reservation. When you make a reservation, we order a meal for 

you and the Chapter 24 treasury must pay for it, WHETHER OR NOT YOU SHOW UP. Your complimentary meal only applies if you actually 

attend the meeting. In addition, all nonmembers attending a Chapter 24 meeting will be charged $50.00. 

Your Board is working hard on your 2018  

New ASCCA Discussion Group 
on Facebook 

 

The ASCCA has a new 
group for member-to-
member communication 
on Facebook. Join and 
start a conversation with 
other members today! 

 

https://www.facebook.com/
groups/1155251394612428/ 

Date and Time Location Speaker Topic 

April 17, 2018 

Dinner at  6:30pm and  

Meeting starts at 7:00pm 

Phil’s BBQ 

3750 Sports Arena Blvd 

San Diego, CA  

CASp (Certified Access 

Specialists)  

Protect your business from 

ADA lawsuits.   

Mr. Dennis Hytinen  

SKILLS DAY 

May 5, 2018  

Registration &  

Breakfast ....8:00 a.m 

Event goes until 2pm 

Cuyamaca College  

Automotive Department  

Your Support is Needed The contest will consist of hands-

on test modules derived from the 

eight basic ASE areas.  

Each module will include a hands

-on section and several written 

questions.  

@ascca24 

http://r20.rs6.net/tn.jsp?f=001gUK5wXIKMb3wdG1ljaqvGMtm-FBXwW0uZCLN9rGo_fD6XcqF5pIK4sDxYM6GGmrwmEGvn27MvtCfQcifW4clgEQlFTiMckOuoMgWQvp0hlLkQjJOUIvvNad7I9oFs-csicTyl2zV-AFDJRLmfAzq427e2NQniogAeZ_nSkSWIAPb1DnmpXed3i5fElP7FN6Nuvj2KypVOL8I__0O2VAsnw==&c=tVY8maCrz
http://r20.rs6.net/tn.jsp?f=001gUK5wXIKMb3wdG1ljaqvGMtm-FBXwW0uZCLN9rGo_fD6XcqF5pIK4sDxYM6GGmrwmEGvn27MvtCfQcifW4clgEQlFTiMckOuoMgWQvp0hlLkQjJOUIvvNad7I9oFs-csicTyl2zV-AFDJRLmfAzq427e2NQniogAeZ_nSkSWIAPb1DnmpXed3i5fElP7FN6Nuvj2KypVOL8I__0O2VAsnw==&c=tVY8maCrz
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The Entire Chapter Representatives 

Report is available on the  

newsletter page of our website: 

www.ascca24.com 

 

Team Weekend Report for February 2018, Also 

Available on our website Newsletter Page 

SAVE THE DATES for 2018 

Team Weekend Events  

• ASCCA May Team Weekend - May 19-20, 

2018 at Embassy Suites Sacramento 

• ASCCA September Team Weekend -  

September TBD 

• ASCCA November Team Weekend -  

Nov 17-18, 2018 at Embassy Suites Sacra-

mento Riverfront Promenade 

Have an event you'd like to share with the ASCCA 

membership?  Send any and all event information 

over to events@ascca.com today for it to be 

posted on our website, social media accounts, and 

Google Calendar. 

ASCCA CH 24 

New Member 

Contest 

 

 

Chapter 24 San Diego will award a prize each quarter to 

the member who brings in the most new members each 

quarter in 2018.  

Our first prize for the 1st  

quarter of 2018 will be a Samsung 49” HD TV.   

**Minimum requirements to be eligible will be at least 

(2) new members / If there is a tie, the names will be 

drawn out of a hat**  

For all the Details 

Contact Your Chapter Rep., 

Mitch Mendenhall if you have questions or need further 

details: eastcountydiesel1@gmail.com  



Byways Newsletter Page 6 

Many countries adopt causes or a special interest group to 

promote during a calendar month. The United States is par-

ticularly prolific at creating "national month" events to pro-

mote business interests. 

The following events are observed 

all month: 

• Amateur Radio Month 

• American Cancer Society Month 

• Celebrate Diversity Month 

• Community Service Month 

• National Autism Awareness Month 

• National Better Hearing and Speech Month 

• National Garden Month 

• National Older Americans Month 

• National Parkinson's Awareness Month 

• National Soft Pretzel Month 

• Pets are Wonderful Month 

 

Is there a way your business can 
benefit by promoting itself dur-
ing "April  is" national month?  

April is  
“National Month” Calendar 

 

 

• Have Customers Bring in Proof that they  

volunteered in their community and give them a  

discount. 

• Offer a Senior Citizens Special.— Inspection, etc. 

• Ask your customers to bring is a flower from their spring  

garden. Display them in a vase on your counter.  Liven’ up 

the place! 

• Soft Pretzel Month—Need we say more!! 

• Put together a small article on relieving the stress of an 

auto breakdown by focusing on maintenance. 

• Use a bulletin board and ask customers to bring in a picture 

of their pet and  POST THEM.  

 

Get Creative Folks.   

There is a lot of competition out 

there.  

Here Are Some Ideas 

Tuesday, April 24, 2018 

Join the Automotive Aftermarket Industry For A  

Day at the Capitol! 

The Automotive Aftermarket Industry is join-
ing together for a Legislative Fly-In! Don’t 
miss out on this opportunity to connect with 
others in the industry. Fill out this registra-
tion form and make your travel arrange-
ments. Please don’t delay, space is limited! 
Reservations will be accepted on a first 
come, first serve basis. Past speakers have 
included: Chief, Bureau of Automotive Re-
pair; Governor’s Small Business Advocate; 
Governor’s Economic Adviser; Chair, Select 
Committee on Career Technical Education & 
Workforce Development; Author AB 2289 
(Smog Check); Chair, Senate Transportation 
& Housing Committee. 

EVENT LOCATION 

This year’s event will again be held at the 
Capitol Event Center, located at 1020 11th 
Street. Located adjacent to the Chops res-
taurant and Ambrosia Cafe, it is a quick 1 
block walk from the Capitol Event Center to 
the California State Capitol Building. 

REGISTRATION DEADLINE 

Registrations must be received by April 13, 
2018 in order for staff to schedule legislative 
appointments on your behalf. Please return 
the registration form via e-mail or fax 
to: ayang@amgroup.us OR 916.444.7462 
(fax). 

https://www.ascca.com/events/automotive-aftermarket-
industry-legislative-fly 
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ASCCA  
is the largest automotive service 

shop owners association in California. The 

core purpose of ASCCA is to elevate and 

unite automotive professionals, and give 

them voice in a way that promotes  

integrity, compassion, individuality and 

continuous self-improvement.  

Manage Better with the Numbers 

By Barbara Eldridge 

How do you stand out online, offline, in advertising, net-

working? I know I have written about branding for visibility 

before, but as the internet has expanded our reach for 

branding seems more difficult.  There are the social media 

sites, more targeted advertising like Google and Facebook, 

a big push on content, both original and curated. But with 

all of this the big question is are you making money??? Are 

you reaching the goals you set? 

Investment of time and money in marketing for any of the 

above is only as good as the ROI, the actual business you 

derive from it. And knowing the metrics for that return is 

where I see small business owners losing out.  Tracking 

your numbers is the most important aspect of entering any 

of the above realms of marketing and sales. 

What will the metrics tell you? 

How effective are you at converting marketing investment 

into revenue and profit growth?  

That your specific goals and objectives for marketing in-

vestment are giving you a return. 

Which channels convert the highest, generate the most 

loyal users? 

How much does each new customer cost you? 

There are so many tools to help you identify what you need 

to track so there is no need to just do what is “easy”.  Even 

using the free methods for your marketing efforts requires 

time, that may seem 

easy, but how does that 

content, email, or post 

affect your return? 

There's a very distinct 

difference between being 

busy and being effective. 

From tracking even 

these metrics, you can 

see if your activity is ac-

tually effective.  

Here's my suggestion: Identify the two to five key metrics 

and key indicators that are important and essential for your 

business. Set up an active system to measure and track 

these indicators.  How else can you do a good job of follow-

ing up? Put charts and graphs of these indicators on the 

wall of your office. Make your interest in these metrics very 

active and visible. 

What Key indicators will you add to your tracking? 

Cleaning Up Spills 

 
• If you do spill waste oil, use dry cleanup 

methods such as reusable absorbent pads, 

mops that absorb only oily liquids, or a 

bristle broom and dustpan. Drain excess oil 

into drip pans and then into a waste oil 

drum or tank. 

 

• After using dry cleanup methods, remove any remaining 
waste oil with rags. 

 

• Use clay absorbents or sawdust only as a last resort. Check 
with your state environmental agency to find out how to 
properly dispose or recycle used absorbents. 

 

Reducing Spills 
• Build berms to contain 110% of the volume of the largest 

container or tank in the storage area. 
 

• Prevent waste oil spills by using drip pans. Place oily parts in 
the drip pan rather than on the floor.  
 

• Use a resealable funnel to minimize spills from drip pans. 

 

A growing number of vehicle maintenance and repair shop man-
agers are turning to safer “dustless” alternatives. There are now 
new cleaning absorbents made from all-natural, non-toxic earth 
compound and certified by NSF International for safety around 
humans and food. These products are permanently “dustless” 
without adding water. 
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NEW JOB BOARD  

FOR YOUR  

POSTINGS 

We in the Automotive Tech-

nology Department at 

Cuyamaca College are getting 

overdosed by shops looking 

for students to fill positions in 

their facilities  The college has 

a Job Board that looks good 

and is divided into depart-

ments so Automotive jobs are 

all altogether.  Below is the 

email we are sending out to 

shops when they make in-

quires, so they can post on 

the board. 

Thank you so much for think-

ing about our students at 

Cuyamaca College.  Creating 

job opportunities is a major 

goal of our Automotive De-

partment. 

We would like to recommend 

that you take advantage of 

the college’s Job Board.  

Whenever you have an open-

ing just sign on to the Job 

Board and list it.  Attached is 

the step by step, PDF, with 

directions on setting up an 

account and posting your 

opening. 

Thanks so much! 

Richard Gingery 

 

Complete instructions on how 

to post a job to the board on 

our website. You may also 

click the link to left (image) if 

you are reading on your com-

puter.  

You need to register an ac-

count. There is also contact 

information if you need help. 

——— 

http://ascca24.com/wp-content/uploads/2018/04/Employers’-Job-Posting.pdf
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How an energy audit can save your business money 

Are you interested in getting a customized roadmap for energy-saving improvements? SDG&E’s 
Business Energy Solutions (BES) Program offers small to mid-size business customers an onsite, 
no-cost energy audit with a report on potential savings. The report shows you areas your business 
can save energy, along with recommendations on energy efficiency upgrades. BES contractors in-
stall products at no cost; and products are offered at a discount or at no-cost. You will work with one 
contractor from start to finish. Learn more at sdge.com/BES. To find out if your business qualifies, 
complete this form. 

Your business may qualify for valuable business rebates and incentives. For more information, visit 
sdge.com/bizrebates, call the Energy Savings Center at (800)644.6133, or email Busi-
nessEnergySavings@sdge.com.  

Eligible customers can apply for On-Bill Financing to cover the co-pay portion of energy efficiency 
projects. The loan is paid back through your SDG&E bill. For additional information, please refer to 
the questions below, or contact us at BusinessEnergySavings@SDGE.com, or by phone at (800) 
644-6133.  

 

Get a clear picture of your business’s energy usage 

SDG&E provides an online energy management tool that gives you a summary of your busi-
ness’s energy use. Log in to My Account and click on the My Energy Tab. You’ll see an at-a-
glance view of your energy information.  

• Bill-to-Date Estimate – Quick view of your cost-to-date and forecasted bill for the month. 

• My Bill Highlights – Items that may cause your bill to change. Click on Bill Analysis to com-
pare your bill side-by-side to see what caused your bill to change. Complete your Bill Analy-
sis Profile for even more details. 

• When Does My Business Use Energy? Monitor your energy use by the hour or day using 
these energy charts. If you're eligible to earn Reduce Your Use rewards, you can also see 
your personalized details if you click on My Energy Use Graphs. 

• How Does My Business Use Energy? Provide information about your business energy use 
habits for more accurate analyses of how your business uses energy and what actions you 
can take to save energy. 

• How Does My Use Compare? Look at your energy use compared to the same time period last year. Click on My Bill De-
tails to view up to 13 past months of your bills. 

Arnie García 

Customer Outreach & Energy  

Solution Advisor 

Tel (858) 654.1115  |   

Mobile (619) 922.3069 

San Diego Gas & Electric®  

Auto City  
Ayrat Yunusov 
400 N. Johnson Avenue 

El Cajon, CA  92020 

619-588-4349 

ayrat@autocitysd.com 

www.goautocity.com 

 

Auto City was introduced to ASCCA by 
Dara Bakhshandeh of C & D Auto Care. 

ASCCA, Chapter 24  
Corporate Sponsorship Program 

 

The Corporate Sponsorship Program will enable our As-
sociation to continue providing programs and meetings 

as well as expand  
member benefits.  

 

Corporate Sponsorship Levels are: 

Platinum $2,500   Gold $2,000   Silver $1500 
This includes state & chapter membership 

 

For a list of what is included at each level, please contact 
James Justus or Stuart Terry and they will immediately 

send you an ASCCA, Chapter 24 Corporate Sponsorship 
Packet 
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OPPORTUNITIES 

 

www.esiseminars.com 
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Social  

Media Tip # 4 & 5 
 

 THINKING LIKE A  
CUSTOMER 

You know your business 
inside and out, but that 
doesn’t mean your cus-

tomers do, especially new 
customers. You want 

to engage and capture 
these customers, which 

requires more than talking 
at them. You need to put 
yourself in their position 
and find out what their 

needs are, what questions 
they have, and what kind 
of information will interest 

them even when they 
don’t actively need auto 
repair services. This will 
add immense value to 
their experience before 
they even set foot inside 

your shop. 

 

SHARING CONTENT 

Once you’re thinking like a 
customer, you’ll also de-

termine what kind of infor-
mation you should be 

sharing. Remember that 
visual content is very im-
portant, and that’s what 

customers strongly prefer. 
Just using a relevant im-

age will increase retention 
by 55% over plain text. 
Furthermore, shoppers 
that view branded vid-
eo are nearly twice as 

likely to make a purchase. 

Remember to generate 
original content that’s go-
ing to meet their needs. 
This will include content 

that may seem obvious to 
you, like seasonal care, 

pre-travel safety tips, and 
general upkeep, like top-
ping off windshield wiper 

fluid. 

 

Source: 
https://www.valpak.com/
advertise/blog/6-social-
media-tips-auto-repair 

 

Buy ASCCA Merchandise 
For ASCCA shop signs, member pins, shoulder patches and 

window decals, order using this form. 

For all other ASCCA merchandise including floor mats, order 

from A New Direction for Us through this link 

https://www.sagemember.com/ws/ws.dll/CoStore?

DistID=24324&CoStoreID=10416 

https://www.ascca.com/ascca-membership-liaison-program
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1-800 Radiator (SNZ Radiator)  

Natalie Salimitari 

402 W 35th Street #E  

National City, CA 91950 

natalies@1800radiator.com 

(619) 477-1113 FAX: (619 6162207 

 

Coastal Distributing  

Trace Whitehall  

PO Box 1486 

Spring Valley, CA 91979 

(800) 916-1957 FAX: (619) 442-4241 

 

Jasper Engines  

Bob DeMoll, Factory Rep. 

800-827-7455 Voicemail 1972 

bob.demoll@jasperengines.com 

1477 E. Cedar St. Unit D 

Ontario, CA 91761 

www.jasperengines.com 

 

Mainstream Merchant Services 

Vo Chu 

300 Beech St 

San Diego, CA 92101 

858-699-1641 

vochu@mainstreamms.com 

www.mainstreamms.com 

 

Marie Milliman - Farmers Ins. 

 Marie Milliman 

16516 Bernardo Center Dr #150  

San Diego, CA 92128 

mmillimanagency@gmail.com 

(858) 487-9200 FAX: 858-748-8503 

 

NAPA Auto Parts: Main/  

Distribution Center 

John Hartman- District Sales Manager 

7440 Convoy Court 

San Diego CA 92111 

619-300-4910 cell 858-279-6900 ofc 

john_hartman@genpt.com 

 

 

 

 

 

 

 

 

 

 

NAPA Auto Parts 

Ray Awad- District Manager 

619-503-4228 cel 

ray_awad@genpt.com 

Edgar Gomez- Sales Representative 

619-672-1760 cell  

edgar_gomez@cox.net 

 

National Petroleum, Inc.  

David Golokow 

2005 Main St  

San Diego, CA 92113 

dgolokow@pacbell.net 

(619) 239-0256 FAX: (619) 239-0339 

 

O'Reilly Auto Parts, Inc.  
Henry Verdugo 
Regional Field Sales Manager 
2750 Midway Dr  

San Diego, CA 92110 

Direct 951-823-9851 
Fax 619-223-1487  

hverdugo@oreillyauto.com 

 

San Diego Gas & Electric  

Arnie Garcia 

8335 Century Park Court, CP12G  

San Diego, CA 92123 

argarcia1@semprautilities.com 

(858) 654-1115 FAX: 

 

 

All Associate Members are 
entitled to a business card 
and a listing placed in the 

newsletter. To submit 
yours, please email to  
chapter24@hughes.net   

or mail to  

Chapter 24 
PO Box 262100 
San Diego, CA  

92196 

Use of ASCCA Sign, Code of Ethics, 
Logo – For Use on Invoices, Customer 
Forms, Etc. 

 

Communications – The ASCCA Inde-
pendent newsletter, fax broadcasts, 
email broadcasts, special news alerts, 
member benefit flyers and our website. 

 

Education Programs – Attend 
ASCCA’s Annual Summer Conference 
for educational opportunities for Shop 
Owners and Technicians. From busi-
ness management to industry updates 
attending the Annual Summer Confer-
ence will keep you and your staff in-
formed. 

 

Government Affairs & Political  
Representation –  
Bill tracking, reading and analyzing 
constantly changing information and 
tracking bills via our website.  

 

Representation at government meet-
ings, lobbying, etc. Hugely beneficial 
because it ultimately affects your bot-
tom line. 

 

ASC Educational Foundation – To 
support automotive repair industry stu-
dents and offer annual scholarships. 

 

Online Job Board – A centralized lo-
cation for Shop Owners to find quality 
technicians/staff they need to succeed! 








